In this work it explains the actual situation of organic production and marketing in Spain, studying and analyzing their evolution in the last decade of anterior century and in the first years of the new millennium. In Spain, organic production began in 70's with pioneers in Catalonia, Murcia Region and other zones. It was in 90's when it was observed a great increase in organic surfaces. A very interesting and critic date is that at the moment, more of 80% of organic products it is exporting to other European countries, USA and others foreign markets, and it is necessary a new marketing strategies and innovations to structure the organic market, give a new information to consu mer s, improve the investment in relation between retailers and this consu me rs, and improve the perception of utilities of this products. In some countries as is the case of Spain, the consu mer s don't have enough information about the characteristics of organic products, organic food and organic production methodologies. They must to know all information along the benefits of organic production methodologies and their implications in environment conservation, biodiversity protection, food quality and safety, and this task must be provided by the new marketing strategies and actions.
Introduction.
As it is known, increased consumer awareness of food safety issues and environme ntal concerns has contributed to the growth in organic farming over the last decades and years. As it is known too, the organic production is related with rural sustainable development. Sustainable development must encompas s food production alongside conservation of finite resources and protection of the natural environment so that the needs of people living today can be met without compromising the ability of future generations to meet their own needs (Brundtland Commission, 1987) .
Organic farming, as defined by regulation, is a way of production process, which excludes the use of synthesised chemical and aggressive product s. It is based on a global concept, which relies on value such as health, respect of environment and protection of biodiversity, authenticity, animal care and welfare, social life, and other healthy aspects.
In European Union, as it is known, among the reforms in the CAP that began in the late 1980s to today, came recognition of the key role that organic farming could play in meeting revised objectives, such as reducing surpluses, promoting quality goods and integrating environmental conservation practices and animal welfare into agriculture and animal production. For organic farming to enjoy the confidence of consumers, however, it was evident that stringent regulation covering production and quality would be necessary, as well as measures to prevent fraudulent claims to organic status. Today's consumers in European Union are increasingly calling for access to information on how their food is being produced -from farm to fork -and are looking for reassurance that due care with regard to safety and quality has been exercised at each step in the process.
The objective of Rural Sustainable Development requires farmers to consider the effect that their activities will have on the future of agriculture and how the systems they employ shape the environment. As a consequence, farmers, consumers and policy makers have shown a renewed interest in organic farming. But the critic point is the consumers and all citizens. Some countries as is the case of Spain, the consumers don't have enough information about the characteristics of organic products, organic food and organic production methodologies. They must to know all information along the benefits of organic production methodologies and their implications in environment conservation, biodiversity protection, food quality and safety, and this task must be provided by marketing strategies and actions.
In Spain, organic production began in 70's with pioneers in Catalonia, Murcia Region and other zones. It was in 90's when it was observed a great increase in organic surfaces. A very interesting and critic date is that at the moment, more of 80% of organic products it is exporting to other European countries, USA and others foreign markets, and it is necessary a new marketing strategies and innovations to structure the organic market, give a new information to consumers, improve the investment in relation among retailers and this consumers, and improve the perception of utilities of this products.
Objectives of this work.
Along this paper, it wants to carry out a panoramic vision of organic production and marketing in Spain, relating this production with world and European scenarios, and institutional organizations. This work is based in European Project proposed by CEDEFOP, the research carried out in recent Organic Congress in Spain (SEAE, 2004) , and a Meeting about Agriculture and Environment (CTFC, 2006 We can highlight the works of Aubert (1970), Altieri (1985) , Altieri et al. (1986) , Albardiaz et al. (1988 ), Carrol et al. (1990 , Dabbert (1994) , Gracia et al. (1998 ), Isart (1996 , 97, 98 and 99), Colom et al. (2000 .
The Worldwide organic production scenarios and IFOAM.
In this paragraph it will present the scenarios and land surfaces of organic production around all world countries. Also, it will explain the IFOAM international movement of organic agriculture and the European policy for the organic production. in Nuremberg (Germany), the world leading fair for organic food. According to the study, currently more than 26 million hectares of farmland are under organic management worldwide. This is more than two million hectares more than in the previous year. Helga Willer of FiBL explained that this is an increase of almost 10%. In terms of organic land, Australia leads pack with 11,3 million hectares, followed by Argentina with 2,8 million hectares and Italy with more than 1 million hectares. Regarding the share of organic farmland in comparison with the total agricultural area, Austria, Switzerland and Scandinavian countries lead the way. In Switzerland for example more than 10% of the agricultural land is managed organically.
Worldwide Organic Production.

Figure 1. Worldwide Continental Organic Farmland Surface, 2005
Per continents and also in terms of organic land, Oceania leads with 12,2 million hectares; the second and third positions are for Europe with 6,5 million hectares and Latin America with 6,4 million hectares; the fourth position is for Asia with 4,1 million hectares, and the last positions are for North America with 1,4 million hectares and finally Africa with 1,2 million hectares.
In 2003, the market value of organic products worldwide reached 30 billion Euro, the largest share of organic products being marketed in Europe and North America. In upcoming years, Bernward Geier of IFOAM expected ongoing growth of the market and organic land area, also due to an increased support of government s and development organizations. The International Federation of Organic Agriculture Movements (IFOAM) is a grassroots and democratic organization that currently unites 750 member organizations in 108 countries. In order to achieve its mission and address the complexity of the various components of the organic agricultural movement worldwide, IFOAM has established official committees and groups with very specific purposes, from the development of standards to the facilitation of organic agriculture in developing countries.
The IFOAM General Assembly serves at the foundation of IFOAM. It elects the World Board for a three year term. The World Board appoints members to official committees, working groups and task forces based upon the recommen da tion of the IFOAM members hip, and IFOAM member organizations also establish regional groups and sector specific interest groups.
• The IFOAM World Board has established the following official structures:
• The Norms Management Committee, which includes members of the Standards Committee and the Accreditation Criteria Committee.
• The Development Forum, which works towards the development of organic agriculture in developing countries.
• The Program Strategy Committee of the "IFOAM Growing Organic" Program.
• The Africa Organic Service Center and the FAO Liaison Office.
• Various Working Groups and temporary Task Forces.
• IFOAM Regional Groups.
The Government Relations Committee, which works with government s worldwide to advance the interests of IFOAM. IFOAM member organizations have also established professional bodies such as the IFOAM Organic Trade Forum, the Organic Retailers Association, the IFOAM Aquaculture Group and the IFOAM Forum of Consultant s and initiatives like the Farmers' Group. After the General Assembly the World Board did some changes to the Program as a result of the GA debate. During this current term of office, the World Board has formulated IFOAM's mission and worked from that with strategic planning resulting in five goals for the Federation. This document lays down these goals, the more precise objectives for how to contribute to the goals and indicate some activities and targets. Based on the Program, more detailed plans are made by the World Board and the staff.
In order to fulfil its mission, five goals were set by the World Board for the medium term, which the Program 2008 contributes to:
• 1. IFOAM builds the global platform for the organic movement.
• 2. IFOAM develops, commu nicates and defends the principles of organic agriculture.
• 3. IFOAM advocates and facilitates the adoption of organic agriculture.
• 4. IFOAM promotes the development of organic markets.
• 5. IFOAM ensures an effectively managed organization with sufficient and sustainable resources. The IFOAM's mission is leading, uniting and assisting the organic movement in its full diversity. His goals are the world wide adoption of ecologically, socially and economically sound systems that are based on the principles of Organic Agriculture.
Origin of Organic Farming in Europe. Benefits of the Organic Production.
At the beginning of the XXth century, in Germany, in Switzerland , and in the United Kingdom, raised the first movements for a "biodynamic" or "organic" agriculture. In all countries, organic farming was born from two parallel movements which started in the sixties thanks to:
• producers willing to react to the increasing development of intensive agriculture mechanized, using all types of chemical inputs (fertilizers, pesticides, hormones, ...) and industrializing breeding.
• consumers aware of products containing more and more colorants, preservatives, pesticides, hormones, etc., who made dangers against the health.
Three are the thought currents that should be mentioned in the origin of these alternative agricultures (they contain links among the agriculture, the nature and the ecological balances):
• The Biodynamic Agriculture appeared in Germany in 1924 thanks of the impels of Rudolf Steiner; • The Organic Agriculture (organic farming), born in England, starting from the theses developed by Sir Howard in their work "Agricultural Testament" (1940); • The Biological Agriculture, developed in Switzerland by Hans Peter Rusch and H.
Muller, similar with bases to the previous one.
In other hand, the Japanese M. Fukuoka, inspired to final of the 70's the birth of the Permaculture or Natural Agriculture, based on the minimum human intervention. Today, it studs the Agro-ecology, term that it is promote d and coined in Latin America (some Latin-Americans Universities).
In the 80-90s, this segment was structuring and concretizing, and it improved with news public regulations. The specifications and private logos are replaced by a national or regional logos, officially recognized by the Ministry of Agriculture of each countries and European regulation.
In short, the very important rules and benefits for the Organic Farming methods and technical are:
• Producing high nutritive quality food in sufficient quantity.
• Working in harmony with natural ecosystems rather than dominate them.
• Promoting and diversifying biological cycles, while respecting micro -organisms, fauna and flora of soils, cultures, and cattle.
• Maintaining and improving in the long term soil fertility.
• Using as much as possible natural and renewable resources at a local level.
• Settling auto -sufficient agricultural systems as far as organic matter and nutritive elements are concerned.
• Breeding the animals by giving us life conditions that enable them to express their specific behaviours and caring to animal welfare.
• Avoiding any form of pollution that may result from a farming practice.
• Maintaining genetic diversity of farming systems, of their environment s, including the protection of wild plants, and give them a safe and secure work environme nt.
• Care about the impact of agricultural techniques on environment and social life.
Some organic production data in Europe.
Organic and in-conversion land area in Europe (the EU 25, plus four applicant countries and the EFTA countries) reached 6.4 million hectares (2.9 per cent of UAA) on 181,900 holdings in 2004. The total land area in enlarged EU 25 represent s now over 6 million ha on 155,000 holdings. The trends vary among the individual countries, e.g. organic land area increased in Greece and Austria, whereas it declined in Denmark, Italy and the UK. In Portugal, the increase was over 70 per cent; there were also large increases in some new EU member states, e.g. over 60 per cent in Poland and over 80 percent in Lithuania and Latvia. 
Commission, 2001
At EU-25 level, 149. 000 holdings are certified organic and in-conversion holdings which represent 1,4% of total agricultural holdings. In EU-15, certified organic and inconversion holdings increased from 29.000 in 1993 to more than 140.000 in 2003 which means that in 2003, slightly more than 2% of all holdings were organic. Moreover, after reaching its highest in 2001 at 143.000, this number was slightly decreasing over the following years. For EU-N10, organic holdings represent a share of 0.25% in total. 
Organic Production Policy in European Union. Regulation and Control.
The EU's Agenda 2000 reform package included much greater emphasis on rural development, making this the 'second pillar' of the common agricultural policy (CAP), with respect for the environment at its core. The reform package requires Member States to adopt appropriate environmental protection measures relating to all types of agriculture. Farmers are now expected to respect certain basic environment al standards without any financial compensation and the 'polluter -pays' principle is being applied. However, the agri-environme nt measures unde r the rural development programs offer farmers payments for environmental commit me nt s that go beyond good farming practice. Organic farmers are entitled to claim agri-environmental premium s since it is recognized that this particular farming system benefits the environment. In addition, organic farming can be promote d through investment aid in the area of primary production, processing and marketing. With all of these provisions in place, the framework of rural development policy is likely to contribute considerably to the expansion of organic farming. To unders ta nd the role and operation of organic farming within EU farm policy, it needs to be seen within a range of different contexts, including:
• consumers' concerns;
• quality assurance and regulation;
• the extent of organic farming in the EU today;
• the role of integrated farming;
• organic farming and rural development.
Organic farming and integrated farming also represent real opport unities on several levels, contributing to vibrant rural economies through sustainable development. Indeed, new employment opportunities in farming, processing and related services are already evident in the growth of the organic sector. As well as the environment al advantages, these farming systems can bring significant benefits both to the economy and the social cohesion of rural areas. The availability of financial support and other incentives for farmers to convert to organic production is designed to help the sector grow still further and to support associated businesses throughout the food chain.
Among the reforms in the CAP that began in the late 1980s came recognition of the key role that organic farming could play in meeting revised objectives, such as reducing surpluses, promoting quality goods and integrating environme ntal conservation practices into agriculture. For organic farming to enjoy the confidence of consumers, however, it was evident that stringent regulation covering production and quality would be necessary, as well as measures to prevent fraudulent claims to organic status. Today's consumers are increasingly calling for access to information on how their food is being produced -'from farm to fork' -and are looking for reassurance that due care with regard to safety and quality has been exercised at each step in the process. Regulations have therefore been introduced to ensure the authenticity of organic farming methods, which have evolved into a comprehensive framework for the organic production of crops and livestock and for the labelling, processing and marketing of organic product s. They also govern imports of organic products into the EU.
The first regulation on organic farming (Regulation EEC N° 2092 / 91) was drawn up in 1991 and, since its implementation in 1992, many farms across the EU have converted to organic production methods. Where farmers wish to claim official recognition of their organic status, the conversion period is a minimu m of two years before sowing annual crops and three years in the case of perennials. In August 1999 rules on production, labelling and inspection of the most relevant animal species (i.e. cattle, sheep, goats, horses and poultry) were also agreed [Regulation EC N° 1804 / 1 999]. This agreement covers such issues as foodstuffs, disease prevention and veterinary treatment s, animal welfare, husbandry practices and the management of manure. Genetically modified organisms (GMOs) and products derived from GMOs are explicitly excluded from organic production methods.
The regulations also include imports of organic agricultural products from third countries whose organic production criteria and control system s have been recognised by the EU as equivalent. Farm inspections are carried out at least once a year and spot checks are also undertaken. Sanctions for infringement s of any of the rules include instant removal of the right to claim organic status for the product concerned, with stricter penalties imposed for more serious breaches. Meticulous record keeping is required, including, for livestock farmers, complete records of their livestock management systems.
The Origin and Evolution of Organic Farming in Spain.
Organic farming in Spain came up in the 70's in Catalonia, Murcia Region and other zones. Small farms, basically promote d by young people converted in the middle of the 70's. The first important project of a noteworthy group of members was the conversion of the Calasparra (Murcia) rice co-operative. An important evolution was in the late 80's, but has grown tremendo usly since years 90's, with the number of producers expanding considerably. In 1991, there were only 4,235 hectares planted to organic products, while in 1998 there were 269,465 ha., and 352.164 ha. in 1999. Since 1997 (152.105 ha.) , area devoted to organic farming has been more doubled. At the moment (2005), the certified and in-conversion surface are 807.569 hectares, and the great grown was since 1995. Similarly, greater health awareness has resulted in expansion of demand for quality and "natural" and "healthy" products. However, consum ption of organic products in Spain remains relatively limited, with organic foods estimated to account for less than 1 percent of total of the total food market. Organic production is certified by authorities, in each of Spain's Autonom ous Regions, and also by other private institutions. It concerns to surfaces per tipus of crop, forages and pastures leads with 268.239 ha, followed by forest and wild fruits with 184.807 ha, cereals and leguminous with 96.313 ha, and olive trees with 91.485 ha.
Spain is much more of a producer than a consumer, in terms of organic farming and production. The natural conditions of our country (relatively moderate use of agri- Spanish organic livestock, year 2005, presents 1.879 holdings. Bovine holdings leads with 45% (847), followed by Lamb holdings with 24% (445), after Poultry holdings with 8% (148), Goats with 7% (132), Beekeepers 7% (131) and Swine holdings with 5% (100). Finally, small animals (others) holdings with 4% (76). Look at Table 5 the Spanish organic animal farming. • Occasional visitors to special food or herbalist shops to buy a herbal tea and others special food, and as a trial buy an organic products.
• Young people eager to try new products.
• Some minority people made aware in the benefits of the organic foods.
• Medium to high income earners in the 40-50 year age bracket, who are interested in health foods and eating "natural" products, as well as taking supplement s or occasionally.
• Parents interested in feeding their babies products.
In our research, it has been detected t wo main problems related with the Marketing and the Consum ption of organic products. On one hand the lack of conscience and of knowledge of the characteristics of the organic products, their benefits and utilities in connection with the quality of the foods, the health and the respect and protection of the environment, and also the perspective negative of high prices of organic products. On the other hand, the no commercial structuring and no appropriate marketing strategy and actions, on the part of companies that are producing and distributing organic products, and also the difficulties to find these products. This second is related also with the first, the high prices and export.
Other problems are the lack of technical, economic and commercial incentives for the farmers, enough to conversion to organic production. The specific problems as for example the plagues and diseases of the plants, and the protection's restrictions. Also, the fight against the weeds, fertilizer practices, etc. On other hand, the needs to special technologies in the industrial transforma tions: in vegetal or animal processing, logistics, conservation, etc. Also, the fraudulent use of the term "BIO" in Spain.
6. Consumer's needs and Consumer's choice. Paying for quality and safety guarantees?.
Consumers' fears, triggered by food scares and technological development s such as genetic modification and food irradiation, have been translated into serious concern about food safety, ever-increasing demands for quality assurance and more information about production methods. In addition, public awareness of the irreversible damage done to the environme nt by practices that lead to soil and water pollution, the depletion of natural resources and the destruction of delicate ecosystems and biodiversity has led to calls for a more responsible attitude towards our natural heritage. Against this background, organic farming, once seen merely as a fringe interest serving a niche market, has come to the fore as an agricultural approach that can not only produce safe food but is environmentally sound too. In Spain, our research it has verified that Spanish consumers value specially the attributes of natural and healthy of organic products, and also their quality and respect to environment.
Food produced organically has always commanded a higher price than conventionally produced foods, a factor which was previously felt to have hindered the expansion of organic farming. Now, however, a greater number of consumers are proving willing to pay higher prices in return for guarantees relating to food safety and quality. Where organically produced foods were once difficult to obtain in other than specialist outlets and local markets, they are now much more readily available on the shelves of the major supermarket chains across Europe. Furtherm ore, the range of product s on offer has expanded to such an extent that a shopper could now reasonably expect to fill the main part of a week's food basket entirely with organically produced foods, whereas just a few years ago the range would have been restricted to vegetables, meat, poultry, dairy products and fruit. A growing consumer market is thus one of the main factors encouraging farmers to convert to organic agricultural production. But some problems exist.
Final Note. Some recommendations.
At the moment, the EU Commission has a great interest in developing the organic sector. Given the environme ntal advantages of this method of production and the social demand for this type of foodst uff, we must now make a firm commitment. The current reform of the CAP is an ideal opportunity.
It is necessary a European Strategic Action Plan developed by each member country. In Spain, the Strategic Plan for Organic Agriculture was presented for the period 2004 -2006 , with participation of the principal entities of sector. It has a budget of only EUR 56 million for the whole country, while in 2002 it was presented in Andalucia his Strategic Action Plan with a budget of EUR 100 million. Actually several regions are making their Strategic Action Plan. It is necessary to increment the domestic consum ption and to low the prices. As it is known, more than 80% of Spanish organic product s are exported.
• Some actions would be necessary to improve consumption and organic production : 1. Some powerful information campaigns using the mass media as TV, radio and the press to advise about organic products and their benefits; 2. Organic menus in public dining rooms: hospitals, schools, day nurseries, and also in restaurant s, etc.; 3. Improving the quality of organic foodstuffs by diversifying the supply, by promoting research into production and processing methods, packaging, transport, conservation and other logistics; 4. The use of a range of plant varieties and animal species and culture methods should be encouraged, thereby helping to preserve biodiversity. This could be added to the criteria already referred for the modulation of production aid as a means of promoting environme ntal values; 5. Price is the main factor restricting consumer access to organic foodstuffs; in order to improve the current situation in which the additional cost of organic foodstuffs well exceeds the perceived advantages for consumers: Production aid should be increased as public environment al subsidies. 6. The fraudulent use of the term "BIO" in Spain should be solved. This does not increase the clarity of the information provided to the European and Spanish consumer. 7. Specific regulations for the use of water and energy and the prevention of soil erosion must be drawn up. 8. Aids to the sector in general must be increased. This would be a way of recognising the sector's values and putting into practice the principle that those who pollute pay and therefore those who pollute less benefit accordingly.
• Some actions would be necessary to improve organic marketing and distribution : 1. A variety of marketing channels should be promote d because that is what the diversity of consumers of organic foodstuffs calls for. This has been one of the most important points that has come up in the consultation carried out by the Commission. 2. More participation of organic retailers in advice and other marketing communication actions; 3. More effort of Public Administration and Government s in promotion of sector, and information campaigns about benefits of organic products, conferences, etc.; 4. Improving traceability and origin and method information by regulating the distribution channels. There are serious shortcomings at the moment. Undertakings that market only organic products make this process easier. Indicating the origin of products on labels. 5. Encouraging shorter supply chains. The advantages: they facilitate traceability, add social and environmental value to the production method, reduce the consum p tion of energy in transport, etc. 6. Clarifying logos and identity of organic products by means of the necessary information campaigns. Differentiated logos must be maintained, especially in the case of those that are more restrictive than those covered by Regulation (EC) No 2092 / 9 1. It is necessary include in labels all logos: regional logo, private company's logo and the widely recognised European logo, as symbol of integration and cooperation in organic production and their benefits. 
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